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Compet1t1veness of Korea for all d1gest products 
Rank1ng as a U.S. 1mport supp11er, 1986................... 2 
Pr1ce sens1tivity: 

Can product1on 1n the country be eas11y expanded or 

HS 1tem No. 
9506.62.80 

contracted in the short tenn? •...........•.••••..•.•.... Yes _x_ No 
Does the country have sign1ficant export 

markets besides the United States? •...........•......... Yes No _x_ 
Could exports from the country be readily 

redistributed among its foreign export markets? ....•.... Yes No _x_ 
Price sensitivity of import supply ...........• H1gh __ Moderate _x_ Low __ 
Can the U.S. purchaser eas11y sh1ft among th1s 

and other suppliers? .......•.......•.......•...•...••... Yes _x_ No __ 
Pr1ce sensitivity of U.S. demand .•.•..•••••... High _x_ Moderate __ Low __ 

Price level compared with: 
U.S. products .....................•....•....... Above __ Equivalent __ Below L 
Other fore1gn products .•.....•...••••.••.•..... Above _x_ Equivalent __ Below __ 

Quality compared with: 
U.S. products ...•..•.•••.....••..••.•••........ Above __ Equ1valent __ Bel.ow _x_ 
Other foreign products .•..........•.••••.••.... Above _x_ Equivalent __ Below __ 

Conment: See U.S. market profile, including Table A. 

Competitiveness of Mexico for all·digest products 
Ranking as a U.S. import supplier, 1986................... 6 
Price sensitivity: 

Can production in the country be easily expanded or 
contracted in the short tenn? ..••••.•..•.......•........ Yes _x_ No 

Does the country have significant export 
markets besides the United States? .....•..........•••... Yes No _x_ 

Could exports from the country be readily 
redistributed among its foreign export markets? ...•••... Yes No _x_ 

Price sensitivity of import supply ........•... H1gh __ Moderate _x_ Low __ 
Can the U.S. purchaser easily sh1ft among th1s 

and other suppliers? .•..•..•........•..••........•..••.• Yes _x_ No __ 
Pr1ce senslt1vlty of U.S. demand .........••... H1gh _x_ Moderate __ Low __ 

Pr1ce level compared with: 
U.S. products .........•.•.....•..........•.•... Above __ Equ1valent __ Below _x_ 
Other foreign products ......................... Above __ Equivalent _x_ Below __ 

Qua11ty compared with: 
U.S. products . .' ..........•............•......•.. Above __ Equivalent __ Below _x_ 
Other fore1gn products •••••..•.•..•............ Above __ Equ1valent _x_ Below __ 

Comment: Imports from Mex1co are ch1efly tetherballs and inflatable balls for outdoor 
games. Mexico supplies an insignificant proportion of the U.S. market for balls covered 
by this d1gest. 



V. Position of interested parties 

Petitioner.--The Hedstrom Corporation 

5 

HS item No. 
9506.62.80--Con. 

The company would like the status quo maintained when the Harmonized System (HS) 
replaces the GSP. Specifically, Hedstrom wants both Korea and Taiwan to continue to be 
designated "sufficiently competitive" with respect to HS item 9506.62.80, inflatable 
balls for sports and outdoor games, except footballs and soccer balls, and HS item 
9503.90.40, which includes inflatable toy balls. These balls are currently classified 
in TSUS item 735.09. Hedstrom wants Taiwan's current status as graduated from the GSP 
for TSUS item 735.09 to be continued for HS items 9506.62.80 and 9503.90.40. Hedstrom 
would like Korea to be graduated from the GSP for each of these HS items if it is 
determined to account for 25 percent or more of total imports under either item. 
Hedstrom asserts that both Taiwan and Korea are fully developed world producers of the 
balls covered by this digest and that any further competitive advantage granted either 
country would cause significant harm to the U.S. industry. 

Kenner Parker Toys Inc. and Mattel Inc 

These companies petitioned for a waiver of the competitive need limit for Mexico for HS 
item No. 9503.90.40. These companies make inflatable play balls in maquiladora 
operations in Me~ico which they import under TSUSA item 735.09.90. Seventy percent of 
thi~ TSUSA item is allocated to HS.item No. 9503.90.40 and 30 percent to 9506.62.80. 
However, all of the toy balls will enter under HS item No. 9503.90.40. 



[Probable economic effects advice deleted) 



[Probable economic effects advice deleted) 



[Probable economic effects advice deleted] 



[Probable economic effects advice deleted] 



[Probable economic effects advice deleted] 



[Probable economic effects advice deleted] 



TS number: 73509 12 HS item No. 
9506.62.80-Con. 

Product: Inflatable balls nspf 

U.S. imports far cansumptian, by principal sources 1981, 1983, 1985, and 1986 

source 

Taiwan ••••••••••• 
Kar Rep •••••••••• 
Japan~ ........• · .... a 

"ex1ca •..•.••. ~ •• 
~hina.P •••••••••• 
Hg Kang •••••••••• 
Canada ••••••••••• 
Brazil ••••••••••• 
FR Germ •••••••••• 
Haiti •••••••••••• 
SWitzld •••••••••• 
Italy •••••••••••• 
Pak1stn •••••••••• 
France •••••.••••• 

- All ather total •• 

1981 

7,852,022 
1,965,209 

622,189 
574, 766_ 
52,978 

119,926 
S,960 

243,675 
11069 

7,865 
349,543 

24 
56.198 

1983 

quant1tv 

13,189,625 
899,565 
648,134 
570,854 
544,159 
189,912 
105,036 
156,907 

3,231 

415 
421. 762 

1,944 
960 

26,027 

·1285 

23,571,101 
1,699,482 
1,011,357 

611,667 
_763,369 

38,968 
303,878 
216,480 
132,013 

48,533 

367,511 
2,250 

342.681 

1Cj86 

30,595,736 
2,119,369 
1,076,457 

794,562 
781 ,500 
463,3~7 

434,177 
240,960 
142,793 
102,871 
39,850 
31,139 
13,164 

6,889 
18,633 -

Tota1 •••••••• _1_1..._,8~5~1-·~"~2-4 ____ __.1_6~,-'~s~a-,5~3-1....__ _____ 22_,~1~8=6~r~?-1~0----_...3_6~r8=6-1_,~4~5 ...... 4 

GSP total •••• _1.0~·~8~0~8~r:3~73.._ ____ 1~5~,u0~2~3~r•77~8.._ ____ s26~r~4~l7-.r..&.•7~3~3!_. __ _....'13~4ur~3:3a2~,3~1._6 

Taiwan ••• ooo••••• 
Kor Rep •••••••••• 
Japan •••••••••••• 
Mexico ••••••••••• 
China~P •••••••••• 
Hg Kang •••••••••• 
Canada ••••••••••• 
Brazil ••••••••••• 
FR Germ •••••••••• 
Ha1t1 •••••••••••• 
sw1tzld •••••••••• 
Italy •••••••••••• 
Pak1stn •••••••••• 
France ••••••••••• 

Percent 

66.3 78.7 ao.8 83.0 
16.6 5.4 5.8 5.7 
s.z 3.9 3.7 2.9 
4.8 3.4 2.1 2.2 
0.4 3.2 2.6 2.1 
1.0 1.1 0.1 1.3 
0.1 0.6 1.0 1.2 
z. 1 o. 9 o. 7 o. 7 
o.o o.o 0~5 0.4 
o.o o.o 0.2 0.3 
0.1 o.o o.o 0.1 
2.9 2.5 1.3 0.1 
o.o o.o o.o o.o 
o.o o.o ~.o o.o 

All other total··~----~0~·~5:------------~o~.2._ __ ~------~'~··2~~--------o~.-1.._ 

Tata1 •••••••• _____ 1~0~0~·~0:......--------·'~o~o~.o=-----------1~0~0~.~o----------'~o~o~.~o.__ 

GSP total •••• ____ __.9~1~.Az..._ ________ _:89..r..a.:.6:.-________ __.9~0~·~6 ___________ ,~3-·-'--

source: Compiled fro• aff1c1al statistics af the u.s. Dep•rtment of Cammerc• 



HS number: 95066280 13 

Product: Inflatable balls, excluding footballs an 

BS item No. 
9506.62.BO~Con. 

u.s. imports for canswnption, by principal sources, 1981 1983 1985 and 1986 

Source 1981 1983 1985 1986 

yalua c1.ooo dollars> 

Taiwan........... 5,643 9,149 17,014 28,561 
Kor.Rep.......... 3,480 5,521 11,982 15,023 
Japan............ 3,823 4,175 6,031 7,444 
China.P-........ 105 1,178 1,341 1,047 
Haiti............ 1 1 392 860 
Mexico........... 155 222 219 348 
Hg.Kang.......... 40 61 140 188 
FR.Germ.......... 13 24 95 141 
Canada........... 4 31 as 114 
switzld.......... 1 1 74 
Italy ••••••••• •.•. 232 286 307 59 
Brazil........... 27 23 31 27 
Pakistn.......... 3 8 4 23 
U King........... 13 2 2 16 
All other tatal~·-----.i1u9'---~---.....:.1~8'--_____ _.;1-_____ --:u.-44 37 

37,700 53.969 

GSP total •••• __ _.9...,r..::3....,6'-'9'-----~1ui5~r:.:0~0~0-----.a~:.:.="------~~=-'--29,805 4~r039 

- percent 

Taiwan........... 41.6 44.2 45.1 52.9 
Kor.Rep.......... 25.7 26.7 31.8 27.8 
Japan............ 28.2 20.2 16.0 13.8 
Ch1na.P.......... 0.8 5.7 3.6 1.9 
Haiti............ O.O 0.0 1.0 1.6 
.Mexico ••••••••• .-. 1.1 1.1 0.6 0.6 
Hg.Kong.......... o.3 0.3 0.4 0.3 
FR.Germ.......... 0.1 0.1 0.3 0.3 
Canada........... o.o 0.2 0.2 0.2 
SWitzld.......... 0.0 0.0 o.o 0.1 
Italy. • • • • • • • • • • • 1 • 7 1 • 4 o.a 0.1 
Brazil........... 0.2 0.1 0.1 0.1 
Pakistn.......... o.o o.o o.o o.o 
U King........... 0.1 0.0 o.o o.o 
All other tota1 •• ____ 0~·~1 ______ ~0_._1 ___________________ ___ 0.1 0.1 

100.0 100. 0 Tota1 •••••••• ___ 1~0~0~·:.:0'------~1~0~0~·~0-----~~,.__-___ _....__.__ 

GSP total •••• 69.1 72.4 79.1 83.S 

Source: Estimated from official statistics of the u.s. Department af Commerce 



HS nunber: 95066210 14 HS item ?fo. 
9506.62.80--Con. 

Product: Inflatable balls, excluding footb•lls an 
. . 

u.s. e>eports of domestic 11erchandise, by pr1nc1pal markets 1911 1983 1915 and 19l 

Spurea 1981 1913 1915 1916 

auant1ty 

Spain •••••••••••• .6,170 27,167 
Vanez •••••••••••• 6,012 3,941 18,027 
FR Germ •••••••••• 4,520 7,856 10,s12 10,580 
Max1ca ••••••••••• 28,507 357 5,939 7,112 
Kar Rep •••••••••• 18,581 185 7,131 
canada ••••••••••• 16,174 10P017 5,657 6,718 
SWitzld •••••••••• 3,651 1,567 3,827 5,546 
U.K1ng ••••••••••• 1,423 1 .. 297 64 3,737 
Tha1lnd •••••••••• 1,114 14,607 2,554 2,965 
Phil R ••••••••••• 41,257 7,434 3,564 2,3~ 
Israel ••••••••••• 1,172 1,201 4,743 1,420 
Egypt•••••o••··~· 4,093 1,351 1,240 
Salvadr •••••••••• 2,489 2,807 2,139 1,058 
Panama ••••••••••• 3,221 191 790 
All other total •• -l OZ1326 6816~0 ZZ1Hz!i Zr~6Z -

Total •••••••• 228,705 l3!h705 76,650 981238 

GSP total •••• 152.880 961192 40,392 44,223 

peN:ent 

Spain •••••••••••• o.o o.o a.o 27.5 
Vanez •••••••••••• 2.7 o.o 5.1 18.2 
FR Germ •••••••••• z. 0 5.8 13.7 10. 7 
Hex1co ••••••••••• - 12.5 0.3 7.7 7.9 
Kor kea •••••••••• o.o 13. 7 0.2 7.2 
Canada ••••••••••• 7.1 7.4 7.4 6.a 
SW1tzld •••••••••• 1.6 1.2 5.0 5.6 
U.K1ng ••••••••••• 0.6 1.0 0.1 3.a 
Tha1lnd •••••••••• 3.8 10.a 3.3 3.0 
Ph11 R ••••••••••• 18.0 5.5 4.6 2.4 
Israel ••••••••••• 0.5 0.9 6.2 1.4 

_Egypt •••••••••••• 1 .a 1.0 o.o 1.3 
Salvadr •••••••••• 1.1 2.1 z.a 1.1 
Panama ••••••••••• 1.4 o.o 0.2 o.a 
All other total •• !iZ.o 5!l:1i ~5.!i z. !! 

i 
Total •••••••• 100. 0 100. 0 100. 0 l021 Q .. 

GSP total •••• 66.a 70.9 52.7 44.7 

source: Est1matad from off1c1al stat1st1cs of the u.s. Department of commerce 



HS nUllber: 95066210 15 

Product: lnflatabl• balls. excluding footballs an 

HS item No. 
9506.62.80--Con. 

U.S. e>eparts of domestic 11erchandisa. by principal markets. 1911. 1983. 1915, and 1986 

Source 1981 1913 1915 1986 . 

yalue C1,000 dollars> 

Vanez............ 133 51 196 
FR Gart1.......... 82 136 93 115 
Canada........... 263 · 132 66 80 
Hexi ca........... 148 3 28 55 
Kar Rep.......... 143 22- 46 
U. King •••••• ~ • • • • 34 30 1 41 
SWitzld.......... 30 12 16 33 
Thai lnd ••••• -. • • • • 74 11 S 21 21 
Spain............ 29 - 20 
Panama........... 14 S 16 
Phi 1 R. • • • • • • • • • • 303 58 16 13 
Hg Kang.......... 73 41 25 11 
Belgium.......... 28 7 9 I 
Si ngapr.......... 186 151 48 a 
All other tatal.·~----~'~'~2.__ __________ ~61.o,.._ __________ ~2~0~4.__ __________ ...,...4._0 

-Percent 

Vanez ••••• •••••.. 5. 7 0.0 8.1 27.4 
FR Gerti.......... 3.5 9.5 14.6 16.2 
Canada........... 11.3 9.1 10.4 11.3 
Mexico........... 6.4 0.2 4.S 7. 7 
Kar· Rep.......... o.o 10.0 3.5 6.4 
u.Kil"g........... 1.5 2.1 o.3 5·.a 
sw1tzl:t.......... 1 .3 o.8 2.s 4. 7 
Thailnd.......... 3.2 a.o 3.3 3.9 
Spain............ o.o o.o 4.6 2.9 
Panama........... 0.6 o.o 0.9 2.3 
Phil R........... 13.0 4.1 2.6 1.8 
Hg Kang.......... 3.1 2. 9 4. 0 1. 6 
Belgim.......... 1.2 0.5 1.4 1.2 
Singapr.......... I. 0 10.5 7.5 1.2 
All other total •• ____ __,4~1~-~2.__ ________ __.4.2~.3--________ __.3~1~·~'-------------'-·6--

Tota1 •••••••• ~---1~0~0~·~0.__ _________ 1_0~0~·~0 __________ 1~0~0~·~0--. _________ 1_0_0_. __ o 

GSP total •••• 59.4 65.6 53.6 56.8 

Source: Compiled from official statistics of the u.s. Department of C011111arce 





Noninflatable Hollow Balls 

Not Over 19 Centimeters in Diameter, N.S.P.F. 

I. Introduction 

Col. l rate of duty: 7.8% ad val 
Type of action proposed (check one): 

Addition of GSP: 
Removal from GSP: 
Country graduation: _x_ (Korea) 
Country redesignation: ~X- (Taiwan) 
Competitive-need-limit waiver: _.!_ (Mexico) 

Non-eligible GSP countries: Taiwan 
Current competitive-need-limit waivers: None 
Current "sufficiently competitive" designation: None 
U.S. production on Jan. 3, 1985? Yes _x_ No __ _ 

HS item No. 
9506.69.40 ll 

Description and uses: Noninflatable hollow balls not over 19 an. in diameter, 
n.s.p.f., are chiefly balls used for games and recreation by children and juveniles. 
They vary in size and design, the degree of labor required for production, and price. 
Tennis balls are the principal type of noninflatable hollow ball not covered by this 
digest. Toy balls are not included either. 

II. U.S. market profile 

Percentage 
change, 
1986 versus 

Item 1981 1983 1985 1986 1981 

Number of U.S. producers (number of firms) •.... *5 *5 *5 *5 0 
Total U.S. employment (thousand employees) ..... *'f I *'fl *'fl *"f/ 'f I 
U.S. shipments (thousand dollars) ..•.....••.... *5,500 5,500 5,000 3,500 -36 
U.S. exports (thousand dollars) ....•....•...... *697 *518 *558 *308 -59 
U.S. imports (thousand dollars) ..........•....• 550 841 1,560 2,799 409 
U.S. consumption (thousand dollars) .......•.... 5,353 5,823 6,002 5,991 11 
Import to consumption ratio (percent) .......... 10 14 25 47 
Capacity utilization (nearest 10 percent) ...... 80 80 70 50 

Conment: The balls covered by this digest are chiefly inexpensive balls of plastic; 
the cheapest balls are from developed countries. These balls are mass produced in 
capital-intensive processes. Developing countries supply higher-quality balls which 
require more labor-intensive, detailed work. These better quality balls from developing 
countries comnand higher prices in the market. Producers in the United States furnish 
the market with balls encompassing the full spectrum of price levels. Growth in the 
U.S. market has been in the higher-quality, higher-priced segment and has resulted in 
greater penetration of the market by imports from Taiwan and Mexico. 

ll Probable effects advice for these or closely related products on the basis of the TSUS 
nomenclature is contained in the Digest for TSUS item No. 735. 10. 
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HS item No. 
9506.69.40-Con. 

III. GSP import situation, 1986 

Percent of 
total imports 

Percent of GSP Percent of 
Item Imports imports U.S. consumption 

Value (thousands) 

Tota 1 ••••.•.••.•.•.•...•... 2,799 100 47 
Imports from GSP countries: 

Tota 1 ..•.•.•.•...••.••• 2,271 81 100 38 
Taiwan ..•.•...••.•..••. 1,678 60 74 28 
Mexico ...........•••••• 312 11 14 5 
Hong Kong •.••.....•.••• 115 4 5 2 
Israel .•..•.•.••••••••• 108 4 5 2 
Korea ..•.••..•••••••••. 20 1 1 11 

Note.-The countries shown in the table include the top four GSP suppliers in 1986 and 
any additional countries proposed for "graduation" or "waiver." 
11 Less than 0.5 percent. 

IV. Competitiveness profiles •. GSP suppliers 

Competitiveness of Taiwan for all digest products 
Ranking as a U.S. import supplier, 1986 ......••..••...••• 
Price sensitivity: 

Can production in the country be easily expanded or 
contracted in the short term?. • • • • . . • • • • • • • . . . . • . . • . • • . . Yes _x_ No 

Does the country have significant export 
markets besides the United States? ...•••••...•.•.•..••.. Yes _x_ No 

Could exports from the country be readily 
redistributed among its foreign export markets? ...•••.•• Yes _x_ No 

Price sensitivity of import supply •..••..••••• High _x_ Moderate __ Low __ 
Can the U.S. purchaser easily shift among this 

and other suppliers? ••....••••••••••..•.••••••••••••••.• Yes _X_ No __ 
Price sensitivity of U.S. demand ..•..••.•.•••. High _x_ Moderate __ Low __ 

Price level compared with: 
U.S. products ........••...............••.•.•••. Above __ Equivalent _x_ Below __ 
Other foreign products •...•...••.....•••••.•••• Above _x_ Equivalent __ Below __ 

Quality compared with: 
U.S. products ..•••.•••••••••.••••••.•••...•••.. Above __ Equivalent _x_ Below __ 
Other foreign products .•.•.•.•••••••.•..•.•••.. Above _x_ Equivalent __ Below __ 

Conment: The balls from Taiwan are of good quality. They compete directly with 
U. S .-made balls. 
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Competitiveness of Mexico for all digest products 
Ranking as a U.S. import supplier, 1986................... 2 
Price sensitivity: 

Can production in the country be easily expanded or 

HS i tern No. 
9506.69.40-Con. 

contracted in the short tenn? ...•....••.•.•.••••....•... Yes _x_ No 
Does the country have significant export 

markets besides the United States? ..•.••............•.•• Yes No _x_ 
Could exports from the country be readily 

redistributed among its foreign export markets? .••••.•.• Yes No _x_ 
Price sensitivity of import supply ••••••...... High __ Moderate _x_ Low __ 
Can the U.S. purchaser easily shift among this 

and other suppliers? .....•.....••..••••••.•............. Yes __ No _x_ 
Price sensitivity of U.S. demand •••••.•....•.. High __ Moderate _x_ Low __ 

Price level compared with: 
U.S. products ••..••.....•.... ~ ••••.••.•........ Above _x_ Equivalent __ 8elow __ 
Other foreign products ......•.•••••••....••.•.. Above _x_ Equivalent __ Below __ 

Quality compare~ with: 
U.S. products ......•.....•.•.•••••••........... Above _x_ Equivalent __ Below __ 
Other foreign products .•••••••.••.••.......••.• Above _x_ Equivalent __ Below __ 

Conment: Approximately 90 percent of the balls from Mexico are made by a subsidiary of 
a U.S. producer that uses low-wage-rate labor in Mexico to reduce the cost of producing 
its most labor-intensive, best-quality balls. 

Competitiveness of Korea for all digest products 
Ranking as a U.S. import supplier, 1986................... 10 
Price sensitivity: 

Can production in the country be easily expanded or 
contracted in the short tenn? .••.••••.•.•.•............. Yes _x_ No 

Does the country have significant export 
markets besides the United States? ••....•.....•..•..•••• Yes _x_ No 

Could exports from the country be readily 
redistributed among its foreign export markets?.~ ••••••• Yes _x_ No __ 

Price sensitivity of import supply •...•....•.• High _x_ Moderate __ Low __ 
Can the U.S. purchaser easily shift among this 

and other suppliers? .........••..•••••.••••............. Yes _x_ No __ 
Price sensitivity of U.S. demand ..•......••... High _x_ Moderate __ Low __ 

Price level compared with: 
U.S. products ......•.......•.•.•..•••••.•••••.• Above __ Equivalent __ Below _x_ 
Other foreign products .••..•.•........•....•..• Above __ Equivalent _x_ Below __ 

Quality compared with: 
U.S. products .....••••.•••••••.••..••.......... Above __ Equivalent __ Below _x_ 
Other foreign products ..•......•..•....•••..••. Above __ Equivalent _x_ Below __ 

Conment: Korea produces medium-quality balls. They are priced above imports from 
Europe but do not have the quality of balls made in Taiwan and Mexico, or by most U.S. 
producers. 



V. Position of interested parties 

Petitioner.~The Hedstrom Corporation 

4 

HS item No. 
9506.69.40~Con. 

The company would like the status quo maintained when the Harmonized System CHS) 
replaces the TSUS. Specifically, Hedstrom wants Taiwan to continue to be designated 
"sufficiently competitive" with respect to HS item 9506.69.40, noninflatable hollow 
balls not over 19 an. in diameter, used for games or sports and HS item 9503.90.40, 
which includes noninflatable hollow balls not over 19 an. in diameter used as toys. 
These balls are currently classified in TSUS item 735. 10, with toy balls accounting for 
an estimated 25 percent of total imports. Hedstrom wants Taiwan's current status as 
graduated from the GSP for TSUS item 735.09 to be continued for HS items 9506.69.40 and 
9503.90.40. Hedstrom asserts that Taiwan is a fully developed world producer of the 
balls covered by this digest and that any further competitive advantage granted Taiwan 
would cause significant harm to the U.S. industry. 

Kenner Parker Toys Inc. and ~attel Inc 

These companies petitioned for a waiver of the competitive need limit for Mexico for HS 
item No. 9503.90.40. These companies make a variety of plastic toys in maquiladora 
facilities in Mexico that will enter the United States under HS item No. 9503.90.40. 
TSUS item 735. 10 has a 25 percent allocation to HS item No. 9503.90.40. The allocation 
of imports from Mexico under TSUS item 735. 10 to HS item 9503.90.40 amounted to only 
$104,000 in 1986.· Th~ only reference to such balls in the petition was in the listing 
of TSUS items allocated to HS item No. 9503.90.40. 



[Probable economic effects advice deleted] 



[Probable economic effects advice deleted] 



[Probable economic effects advice deleted] 



[Probable economic effects advice deleted] 



HS number: 95066940 9 HS item No. 
9506.69.40--Con. 

Product: Non;nflatable hollow balls not over 19 c 

U.S. ;mports for consumpt;on, by pr;ncipal sources, 1981 1983 1985 and 1986 

source 

Ta;wan ••••••••••• 
Mexico ••••••••••• 

1981 

199 

1983 1985 1986 

Value c1,ooo dollars) 

321 574 1,678 
348 312 

Japan............ 23 32 59 120 
Denmark.......... 7 100 125 119 
CM na. P. • • • • • • • • • 1 1 2 11 7 
Hg.Kong.......... 72 68 184 115 
Israel........... 11 59 29 108 
Austral.......... 92 97 114 107 
FR. Germ. • • • • • • • • • 35 57 13 29 
Kor.Rep.......... 26 29 6 20 
U K;ng........... 78 43 61 18 
Braz; 1. • • • • • • • • • • 6 18 
Tha;lnd.......... 14 
Italy............ 2 1 12 
All other total •• _________________ ~2~4,__ ______ __...3~1.__ _________ ~7"-

Ta;wan ••••••••••• 
Mexico ••••••••••• 
Japan •••••••••••• 
Denmark •••••••••• 
China.P •••••••••• 
Hg.Kong •••••••••• 
Israel ••••.•••••. 
Austral •••••••••• 
FR.Germ •••••••••• 
Kor.Rep •••••••••• 
U King ••••••••••• 
Brazil ..••.••••.• 
Thailnd •••••••••• 
Italy •••••••••••• 

Percent 

36.3 38.2 36.8 60.0 
o.o o.o 22.4 11.1 
4.3 3.8 3.8 4.3 
1.3 11.9 8.0 4.3 
0.3 0.2 0.2 4.2 

13.2 8.1 11o8 4.1 
2.1 7.1 1.9 3.9 

16.8 11.6 7.3 3.8 
6.5 6.9 0.9 1.0 
4.9 3.5 0.4 0.7 

14.3 5.2 3.9 0.7 
o.o 0.1 0.4 0.6 
o.o 0.1 0.1 0.5 
o.o 0.3 0.1 0.5 

All other total. ·----....l00:...t.•...!.1 ______ 2!!:o..:..9'-------.!o2o..!..~o _____ __.....O:..•u3~ 

GSP total •••• 56.4 58.0 74.4 81.1 

source: Estimated from offic;a1 statist;cs of the u.s. Department of commerce 



SCH P no. 7351380 10 HS item No. 
9506.69.40--Con. 

Product: NONINFLATABLE BALLS NSPF 

U.S. exports of domestic merchandise, by principal markets, 1981, 1983, 1985, and 198 

Source 1981 1983 1985 1986 

Value (1 .ooo dollars> 

Chile •••••••••••• 53 3 69 
Canada ••••••••••• 155 233 63 53 
u-~ i<i n·g •••••••••• ~ 34 63 26 29 
FR Germ •••••••••• 13 28 3 28 
Japan •••••••••••• 23 21 30 24 
Tr1nid ••••••••••• 1 17 
Panama ••••••••••• 2 13 20 13 
Italy ..••••••••.• 6 19 7 12 
Colomb ••••••••••• 1 2 10 
Haiti •••••••••••• 1 14 4 9 
Mexico ••••••••••• 10 5 6 6 
Switzld •••••••••• 3 6 
Bolivia •••••••••• 4 
Dom.Rep ••••••• ~ •• 2 3 
All other total •• 390 110 391 17 

Total •••••••• 697 518 558 308 

GSP total. ••• 412 108 237 150 

Percent 

Chile; ••••••••••• 7.7 0.7 o.o 22.6 
Canada ••••••••••• 22.3 45.1 11. 4 17.5 
U.King ••••••••••• s.o 12. 2 4.7 9.4 
FR Germ •••••••••• 1.9 5.5 0.7 9.2 
Japan; ••••••••••• 3.4 4.2 5.5 8.0 
Trinid .•••••••••• o.o 0.2 o.o 5.6 
Panama .•••••••••• 0.3 2.5 3.6 4.5 
Italy ..•••••••••• 0.9 3.7 1.4 3.9 
Colomb ••••••••••• 0.2 0.4 0.1 3.4 
Haiti •••••••••••• 0.2 2.9 0.8 3.1 
Mexico ••••••••••• 1.5 1.0 1.2 2.2 
Switzld •••••••••• 0.5 o.o o.o 2.1 
Bolivia •••••••••• o.o o.o o.o 1.6 
Dom.Rep •••••••••• o.o 0.1 0.4 1.3 
All other total. • 56.0 21.4 70.1 5.7 

Total •••••••• 100. 0 100. 0 100. 0 100. 0 

GSP total •••• 52.2 20.8 42.6 48.Z 

source: compiled from offici~l statistics of the u.s. Department of Commerce 
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I. Introduction 

Col. 1 rate of duty: 4.9% ad val 
Type of action proposed (check one): 

Addition of GSP: 
Removal from GSP: 
Country graduation: _x_ (Korea) 
Country redesignation: _x_ (Taiwan) 
Competitive-need-limit waiver:~ (Mexico) 

Non-eligible GSP countries: Taiwan 
Current competitive-need-limit waivers: None 
Current "sufficiently competitive" designation: None 
U.S. production on Jan. 3, 1985? Yes _x_ No __ _ 

HS item No. 
9506.69.60 1/ 

Description and uses: Racquetballs, squash balls, and handballs account for the bulk of 
both producer~· shipments and imports of balls not specially provided for. Toy balls, 
n.s.p.f., are not included in this digest. 

II. U.S. market profile 

Percentage 
change, 
1986 versus 

Item 1981 1983 1985 1986 1981 

Number of U.S. producers (number of firms) ...•. .*5 .*5 .*5 .*5 0 
Total U.S. employment (thousand employees) .... . *?/ 21 *?/ *?/ 
U.S. shipments (thousand dollars) ............. . *12,000 *12,000 *12,000 *6,000 -50 
U.S. exports (thousand dollars) ...•..•......... 697 518 558 308 -56 
U.S. imports (thousand dollars) ............... . 2,642 3,870 4,821 15, 041 469 
U.S. consumption (thousand dollars) ........... . 13,945 15,352 16,263 20,733 49 
Import to consumption ratio (percent) •...•...•. 19 25 30 73 
Capacity utilization (nearest 10 percent) ..... . *80 *80 *80 40 

Comment: The U.S. market for these balls expanded by 49 percent during 1981-86, 
reflecting heightened concern regarding physical fitness and the proliferation of 
racquet clubs. However, a sharp influx of low-priced balls from Taiwan led to a 
tripling of imports in 1986 over 1985 and producers' shipments declined by a half. 

ll Probable effects advice for these or closely related products on the basis of the HS 
nomenclature is contained in the Digest for TSUS item No. 735. 12 
?I Less than 500. 
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HS item No. 
9506.69.60-Con. 

III. GSP import situation, 1986 

Percent of 
tota 1 imports 

Percent of GSP Percent of 
Item Imports imports U.S. consumption 

Value (thousands) 

Tota 1 ••....•.••••••••....•• 15,041 100 73 
Imports fran GSP countries: 

Tota 1 .•.••••••••••••••• 13,051 87 100 63 
Taiwan .......•.•...•.•• 10,665 71 82 51 
Korea •.•..•..•..••....• 1,678 11 13 8 
Hong Kong .••••••••••.•• 524 4 4 3 
Mexico .••••••.••.•••••• 74 l 1 ll 

Note.~The countries shown in the table include the top four GSP suppliers in 1986 and 
any additional countries ·proposed for "graduation" or "waiver." 
11 Less than 0.5 percent. 

IV. Competitiveness profiles, GSP suppliers 

Competitiveness of Taiwan for all digest.products 
Ranking as a U.S. import supplier, 1986......... •. • • . • • • • l 
Price sensitivity: 

Can production in the country be easily expanded or 
contracted in the short term? •••••.•••.••.•••..••••••••. Yes _x_ No 

Does the country have significant export 
markets besides the United States? .•..•...•••.•..••..... Yes _x_ No 

Could exports fran the country be readily 
redistributed among its foreign export markets? ••••.•••• Yes _x_ No 

Price sensitivity of import supply ..••....•••. High _x_ Moderate __ Low __ 
Can the U.S. purchaser easily shift among this 

and other suppliers? .••.•••.••.•..•...••••....•.•.•.•••. Yes _x_ No _. _ 
Price sensitivity of U.S. demand ••.••••.•••..• High _x_ Moderate __ Low __ 

Price level canpared with: 
U.S. products •.•..•....••..•..•••.••.••.....••. Above __ Equivalent __ Below _x_ 
Other foreign· products ......•.•.•.......•...•.. Above __ Equivalent __ Below _x_ 

Quality canpared with: 
U.S. products •.•••••...•....•.•••••..•......••. Above __ Equivalent __ Below _x_ 
Other foreign products .••••••.••.•..•....•.•••. Above __ Equivalent __ Below _x_ 

Conment: Taiwan supplies slightly lower quality recquetballs to the U.S. market than 
domestic producers and other foreign sources, but at significantly lower prices. 



3 

Canpetitiveness of Korea for all digest products 
Ranking as a U.S. import supplier, 1986.................. 2 
Price sensitivity: 

Can production in the country be easily expanded or 

HS i tern No. 
9506.69.60--Con. 

contracted in the short term? •...•...••.......•.......•. Yes _x_ No 
Does the country have significant export 

markets besides the United States? ....•••..•.....•..•... Yes _x_ No 
Could exports from the country be readily 

redistributed among its foreign export markets? .....••.. Yes _x_ No 
Price sensitivity of import supply .........•.. High _x_ Moderate __ Low __ 
Can the U.S. purchaser easily shift among this 

and other suppliers? .......••••.•........•.•••..••..•..• Yes _x_ No __ 
Price sensitivity of U.S. demand .•........••.• High _x_ Moderate __ Low __ 

Price level compared with: 
U.S. products ......•..•••.....•.•••••.....•..•. Above __ Equivalent __ Below _x_ 
Other foreign products •......•.•••••......••..• Above _x_ Equivalent __ Below __ 

Quality compared with: 
· U.S. products ...•.••......•..••...........•.... Above __ Equivalent __ Below _x_ 

Other foreign products ..•.•••.....•.....•...... Above _x_ Equivalent __ Below __ 
Comment: Racquetballs from Korea sell in the middle price points. 

Competitiveness of Mexico for all digest products 
Ranking as a U.S. import supplier, 1986................... 12 
Price sensitivity: 

Can production in the country be easily expanded or 
contracted in the short term? •.•.••..•.•••.••........•.. Yes No _x_ 

Does the country have significant export 
markets besides the United States? .....••........••••••• Yes No _x_ 

Could exports from the country be readily 
redistributed among its foreign export markets? ......... Yes No _x_ 

Price sensitivity of import supply •.•.••.....• High __ Moderate __ Low _x_ 
Can the U.S. purchaser easily shift_among this 

and other suppliers?.; ...••••••..••.....•••••.•.......•• Yes _x_ No __ 
Price sensitivity of U.S. demand ..•..•••...•.. High _x_ Moderate __ Low __ 

Price level compared with: 
U.S. products ..........•••.......••..•......... Above __ Equivalent __ Below _x_ 
Other foreign products ...••••.•...•...•........ Above _x_ Equivalent __ Below __ 

Quality compared with: 
U.S. products ....•.••.....•............•.....•. Above __ Equivalent __ Below _x_ 
Other foreign products ....•.••••••...........•. Above _x_ Equivalent __ Below __ 

Comment: Mexico does not export racquetballs to the United States. It is not known if 
there is any production of these balls in Mexico. 
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V. Position of interested parties 

Petitioner.-Kenner Parker Toys Inc. and Mattel Inc 

HS item No. 
9506.69.60-Con. 

These companies petitioned for a waiver of the competitive-need limit for Mexico for HS 
item No. 9503.90.40. These companies make a variety of plastic toys in maquiladora 
facilities in Mexico that will enter the United States under HS item No. 9503.90.40. 
TSUSA item 735. 1240 has a 10 percent allocation to HS item No. 9503.90.40. These are 
toy balls, n.s.p.f. There were no imports of such balls from Mexico during 1981-86. 
The only reference to such balls in the petition was in the listing of TSUS items 
allocated to TSUS item No. 9503.90.40. 

The Hedstrom Corporation 

The company has petitioned to continue the status for Taiwan as "graduated" with respect 
to balls currently classified in TSUS 735. 12 when the Harmonized System (HS) is 
implemented. Ten percent of item 735. 12 is allocated to HS item No. 9503.90.60 (toy or 
play balls, n.s.p.f.) and 90 percent (sports balls, n.s.p.f.) to TSUS item No. 
9506.69.60. Hedstrom requests that Taiwan be graduated for each of these HS items. 
Hedstrom contends that imports far exceed U.S. production and that GSP eligibility for 
Taiwan with respect to these balls will seriously harm the remaining domestic industry. 



[Probable economic effects advice deleted] 



[Probable economic effects advice deleted] 



[Probable economic effects advice deleted] 



[Probable economic effects advice deleted] 



HS number: 95066960 9 HS item No. 
9506.69.60--Con. 

Product: Noninflatable balls, nesi 

U.S. imports for consumption, by principal sources, 1981 1983 1985 and 1986 

Source 

Taiwan ••••••••••• 
Kor.Rep •••••••••• 
Italy •••••••••••• 
Hg.Kon~ ••.••••••• 
Japan •• o••••••••• 
Austral •••••••••• 
China.P •••••••••• 
FR.Germ •••••••••• 
France ••••••••••• 
U King ••••••••••• 
Canada ••••••••••• 
Mexico ••••••••••• 
Thailnd •••••••••• 
Phil R ••••••••••• 

1981 

1,553 
211 
293 
210 
178 

3 
2 

18 
15 
24 
32 
27 

1983 

Value c1,ooo dollars) 

2,033 
329 
489 
512 
253 
11 
11 
26 

4 
so 
45 
26 

1985 

2,675 
292 
690 
436 
151 

85 
18 
38 
49 
76 
86 
56 

1986 

10,665 
1,678 
1,005 

524 
205 
180 
176 

98 
92 
91 
81 
74 
30 

22 10 30 22 
All other total •• _____ 4~7..._ _______ 6~3...._ _____ ~1~3~1..._ _____ ~1~1~4._ 

GSP total •••• __ ~2~r~O=S=6.....-_____ 2~,9~4=6:..... ____ ~3~r=5~7~9 _____ 1_,_3::.r..;,0~5::;..:1'-

Taiwan ••••.•••••• 
Kor.Rep •••••••••• 
Italy •••••••••••• 
Hg.Kong •••••••••• 
Japan •••••••••••• 
Austral •••••••••• 
China.P •••••••••• 
FR.Germ •••••••••• 
France ••••••••••• 
U King ••••••••••• 
Canada •••••••.••• 
Mexico ••••••••••• 
Thailnd •••••••••• 
Phil R ••••••••••• 

Percent 

58.8 52.5 55.S 70.9 
8.0 8.5 6.1 11.2 

11.1 12.6 14.3 6.7 
8.0 13.2 9.1 3.5 
6.8 6.6 3.1 1.4 
0.1 0.3 1.8 1.2 
0.1 0.3 0.4 1.2 
0.1 0.1 o.a 0.1 
0.6 0.1 1.0 0.6 
0.9 1.3 1.6 0.6 
1.2 1.2 1.8 0.5 
1.0 0.7 1.2 o.s 
o.o o.o o.o 0.2 
0.9 0.3 0.6 0.1 

All other total •• ___ ..... 1...:.•..::8 ______ 1"""' • ._.7,__ _____ ... 2:..:. ..... 7 _____ ___,;0::;..:.,_,,8._ 

Tota1 •••••••• __ ~1...,,o,_,,o...:..~0-----1.:....:..oo~.~o:..... ____ ..... 1~0~0~.~o-----1_,_o~o::;..:.~O._ 

GSP total •••• 77.8 76.1 74.2 86.8 

source: Estimated from official statistics of the U.S. Department of Commerce 



SCH B no. 7351380 10 HS item No. 
9506.69.60--Con. 

Product: NONINFLATABLE BALLS NSPF 

U.S. exports of domestic merchandise, by principal markets, 1981, 1983, 1985, and 19S 

source 1981 1983 1985 1986 

Value (1, 000 dollars> 

Chile •••••••••••• 53 3 69 
Canada ••••••••••• 155 233 63 53 
U.King ••••••••••• 34 63 26 29 
FR Germ •••••••••• 13 28 3 28 
Japan •••••••••••• 23 21 30 24 
Trinid ••••••••••• 1 17 
Panama ••••••••••• 2 13 20 13 
Italy •••••••••••• 6 19 7 12 
Colomb ••••••••••• 1 2 10 
Hait1 •••••••••••• 1 14 4 9 
Mexico ••••••••••• 10 5 6 6 
Switzld •••••••••• 3 6 
Bolivia ••••••••• ~ 4 
Dom.Rep ••••••• ~ •• 2 3 
All other total •• 390 110 391 17 

Total •••••••• 697 518 558 308 

GSP total •••• 412 108 237 150 

Percent 

Chile~ ••••••••••• 7.7 0.7 o.o 22.6 
Canada ••••••••••• 22.3 45.1 11.4 17.5 
U.King ••••••••••• s.o 12.2 4.7 9.4 
~R Germ •••••••••• 1.9 5.5 0.7 9.2 
Japan ••••• ~ •••••• 3.4 4.2 5.5 8.0 
Tr;nid ..••.•••••• o.o 0.2 o.o S.6 
Panama ••••••••••• 0.3 2.5 3.6 4.5 
ItalY••••••••o••• 0.9 3.7 1.4 3.9 
Colomb ••••••••••• 0.2 0.4 0.1 3.4 
Haiti •••••••••••• 0.2 2.9 0.8 3.1 
Mexico ••••••••••• 1.5 1.0 1.2 2.2 
Switzld •••••••••• 0.5 o.o o.o 2. 1 
Bolivia •••••••••• o.o o.o o.o 1.6 
Dom.Rep •••••••••• o.o 0.1 0.4 1.3 
All other total •• 56.0 21.4 70.1 5.7 

Total •••••••• 100. 0 100. 0 100. 0 100. 0 

GSP total •••• 59.2 20.8 42.6 48.7 

Source: Compiled from official statistics of the U.S. Department of Commerce 



I. Introduction 

Buttons of acrylic and/or polyester resins 

HS item No. 
9606.21.40 ll 

Col. 1 rate of duty: 0.4¢ per line/gross +6.4% ad val (1986 AVE 12%) 
Type of action proposed (check one): 

Addition of GSP: 
Removal from GSP: 
Country graduation: _x_ (Taiwan) 
Competitive-need-limit waiver: _ 

Non-eligible GSP countries: __ 
Current competitive-need-limit waivers: None 
Current "sufficiently competitive" designation: None 
U.S. production on Jan. 3, 1985? Yes _x_ No __ _ 
Description and uses: Acrylic and polyester resin buttons are used to fasten and 
decorate shirts, blouses, skirts, dresses, sportswear, coats, and suits, among others. 

II. U.S. market profile 

Percentage 
change, 
1986 versus 

Item 1981 1983 1985 1986 1981 

Number of U.S. producers (number of firms) .... . 10 9 8 *6 -40 
Total U.S. employment (thousand employees) .... . *l *l *l *l 0 
U.S. shipments (thousand dollars) ............. . *56,000 *65,200 *70,000 *48,000 -14 
U.S. exports (thousand dollars) ............... . 3, 168 4,904 6, 104 5,332 68 
U.S. imports (thousand dollars) ............... . 4,511 4,459 5, 107 6,725 49 
U.S. consumption (thousand dollars) ........... . *57,343 *64,755 *69,003 *49,393 14 
Import to consumption ratio (percent) ......... . 8 7 7 14 
Capacity utilization (nearest 10 percent) ..... . 30 40 60 60 

Conment: Until recently, the capital-intensive U.S. button industry enjoyed significant 
competitive advantages over foreign button manufacturers including lower raw material 
costs, proximity to the U.S. garment industry, and better quality and service .. U.S. 
producers maintain a significant share of the market despite higher prices by l) 
offering buttons of superior design; 2) leasing or loaning attaching machines to their 
customers and servicing.the machines, thus saving their customers the expense of capital 
investment and maintenance; and 3) selling both speed of delivery and reliability of 
supply. The latter is especially important to customers who are advocates of the 
"just-in-time" school. However, industry sources report that these advantages have lost 
their importance and have not been able to prevent business closures and reductions in 
employment resulting from overall declining profitability in the U.S. button industry. 

lf Probable effects advice for these or closely related products o·n the basis of the TSUS 
nomenclature is contained in the Digest for TSUS item No. 745.32 



III. GSP import situation, 1986 

Item Imports 

2 

HS item No. 
9606.21.40-Con. 

Percent of Percent of GSP Percent of 
total imports imports U.S. consumption 

Quantity (thousands; gross) 

Total ..•••••.••••••••..•... 9,396 100 
Imports from GSP countries: 

Total .•..•••••••••.•••• 
Taiwan •.••••••.••.....• 
Thailand ••••••••••.•••• 
Korea •••••••••••••.•••• 
Hong Kong ••••••••••.••• 

Tota 1 ••••.••..•.•••.•...... 
Imports from GSP countries: 

Tota 1 ...•.•••••••..•••• 
Taiwan •...•. ; ••.•....•. 
Thailand ..•.•••••.••••• 
Hong·Kong ••••••••••.•.• 
Korea .•••••••••••...••• 

7,62S 
4,934 
l ,S96 

607 
448 

6,725 

3,244 
1,6 lS 

907 
368 
286 

81 
S3 
17 
6 
s 

100 

48 
24 
13 
5 
4 

100 
SS 
21 
8 
6 

Value (thousands) 

100 
so 
28 
11 
9 

14 

7 
3 
2 
1 

Note.--The countries shown in the table include the top four GSP suppliers in 1986. 
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IV. Competitiveness profiles, GSP suppliers 

Competitiveness of Taiwan for all digest products 
Ranking as a U.S. import supplier, 1986.................. 2 
Price sensitivity: 

Can production in the country be easily expanded or 

HS item No. 
9606.21.40-Con. 

contracted in the short tenn? .......••••..••...•.....••• Yes _x_ No 
Does the country have significant export 

markets besides the United States? ••..•••..•.....•••.••• Yes _x_ No 
Could exports from the country be readily 

redistributed among its foreign export markets? ..••..••• Yes _x_ No 
Price sensitivity of import supply ..•.•••.•..• High _x_ Moderate __ Low __ 
Can the U.S. purchaser easily shift among this 

and other suppliers? .••••.........•..•.•.•••••••••....•• Yes _x_ No __ 
Price sensitivity of U.S. demand ...•..•••••.•. High _x_ Moderate __ Low __ 

Price level compared with: 
U.S. products ..•....•••••••••••.....•..•..••..• Above __ Equivalent __ Below _x_ 
Other foreign products •••••••..........•••.•••• Above __ Equivalent __ Below _x_ 

Quality compared with: 
U.S. products .•....••.•••....••••••....•...•.•• Above __ Equivalent __ Below _x_ 
Other foreign products ......................... Above __ Equivalent __ Below _x_ 

Conment: Taiwan is a highly competitive supplier of acrylic and polyester buttons. 
Taiwan's share of tot~l U.S. imports of these buttons climbed from 2 percent to 
53 ·percent during 1984-86, while the shares of Italy and Japan, previously the most 
important suppliers of these buttons, dropped from 38 percent to 10 percent and from 
24 percent to 5 percent, respectively. Much of Taiwan's penetration of the U.S. market 
can be explained by reduction in the average unit value of imports of Taiwan-origin 
buttons from $1.03 per gross to $0.33 during 1984-86. Some U.S. button manufacturers 
also attribute the recent surge in Taiwan-origin buttons to Taiwan's ability to export 
acrylic and polyester resin buttons duty-free under the GSP since 1984. Since both 
Taiwanese and U.S. button manufacturers purchase their button manufacturing equipment 
from Italy, the bulk of the buttons produced in both these countries is of comparable 
quality in tenns of the reliability of basic buttons. Therefore, it is not surprising 
that the price sensitivity of U.S. demand for and supply of imported buttons is high for 
simple plastic buttons. However, higher quality buttons, those with designs or a 
mixture of colors, require artisans. Italian producers have the best artisans followed 
by U.S. producers. This higher-priced segment of the world button market has not yet 
been penetrated by producers in Taiwan. 

U.S. producers maintain a significant share of the market despite higher prices by (1) 
offering buttons of superior design; (2) leasing or loaning attaching machines to their 
customers and servicing the machines, thus saving their customers the expense of capital 
investment and maintenance; and (3) selling both speed of delivery and reliability of 
supply. The latter is especially important to customers who are advocates of the 
"just-in-time" school. 
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V. ·Position of interested parties 

HS item No. 
9606.21.40--Con. 

Petitioner.--Cresthill Industries, Inc. is a domestic manufacturer of polyesterbuttons. 
The manufacture and sale of polyester buttons in the United States is highly 
competitive. Cresthill feels that the current duty-free treatment of imports of 
polyester buttons from Taiwan gives the Taiwanese an unfair competitive advantage which 
has enabled them to take a significant share of the U.S. button market, suppress prices, 
and undermine the profitability of the U.S. button industry. 

Support.--Other major U.S. button manufacturers, including Emsig Manufacturing, 
AmericanTrim, and Caldwell Button, have also asserted that the sharp rise in imported 
buttons from Taiwan has been the major cause of the recent decline of the U.S. button 
industry. U.S. producers cannot explain how manufacturers in both Taiwan and Thailand 
can offer acrylic and polyester resin buttons at prices that the domestic industry 
believes are below the cost of raw materials for those buttons. 



[Probable economic effects advice deleted) 



[Probable economic effects advice deleted] 
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HS item No. 
9606.21.40 

Product: Buttons, acrylic and/or polyester resins 

u.s. imports for consumption, by principal sources 1981, 1983, 1985, and 1986 

source 1981 1983 1985 1986 

Quantity 

Taiwan........... 24,380 199,778 
655,545 

1,481,040 
578 

1,582,313 
4,845 

928,744 
1,223,607 

963,848 

4,934,670 
1,596,388 

934,428 
60'1, 058 
485,269 
448,367 
177,646 

Thailnd.......... 751,596 
Italy •••••••••••• 1,78"4,931 
Kor Rep •••••••••• 
Japan •••••••••••• 1,356,786 
Hg.Kong.......... 10,559 
Spain............ 27,947 
switzld.......... 28,435 
Nethlds.......... 68,748 
U King........... 21,962 
Phil.R........... 8,604 
France........... 29,028 
FR Germ.......... 24,589 
Niger •••••••••••• 

198,608 
27, 717 
57,909 
13,890 

1,111 
17,071 
35,456 

634,140 
422,439 
182,809 

37,454 
35,260 
67,751 

53,615 
40,289 
33,158 
23,948 

38,827 20,716 
16,649 11,132 

436 7, 771 
All other total •• ____ ~2~7~·~1~3~5--------~2~7~9~,6~9~7..._ ______ ___.8=2~·~8~4:3 ________ _.a.21.l.,L;,6~2,_2 

Tota1 •••••••• ~4~·~1~6~4~·~7~0~o _______ 4~·=5~6·1~.6~2~4"-------4~,6~3~4~·~8~0.7 ______ ~9~·~3~9~6~,0~7'-£.7 

GSP total •••• __ __,7~9~5~·~1~3~9 _______ 1~·~1=2:3~,6~4~6~----~2=-.62==-4~·~9~9:3 ______ ~,~·~6~25~.3~5==8 

Ta;wan ••••••••••• 
Thailnd •••••••••• 
Italy •••••••••••• 
Kor Rep •••••••••• 
Japan •••••••••••• 
Hg.Kong •••••••••• 
Spa;n•••o•••••••• 
switzld •••••••••• 
Nethlds •••••••••• 
U King ••••••••••• 
Ph;l.R ••••••••••• 
France ••••••••••• 
FR Germ •••••••••• 
N;ger •••••••••••• 

Percent 

0.6 4.4 20.0 52.5 
18.0 14.4 26.4 17.0 
42.9 32.S 20.8 9.9 

o.o o.o o.o 6.5 
32.6 34.7 13.1 s.2 

0.3 0.1 9.1 4.8 
0.7 4.4 3.9 1.9 
0.7 0.6 0.8 0.6 
1.1 1.3 o.a o.4 
0.5 0.3 1.5 0.4 
0.2 0.2 o.o 0.3 
0.7 0.4 0.8 0.2 
0.6 0.8 0.4 0.1 
o.o o.o o.o 0.1 

All other tota1 •• _______ ~o~·~'------------~6~.1"------------~1~·~a-· ----------~o~.2=-

Tota1 •••••••• ____ ~1~0~0~·~0 __________ ~1~0~0~.o~---------1~0~0~.~o----------~1~0~0~.o,._ 

GSP total •••• ____ ---=1~9~·~1 __________ _.2~4~.6=-----------'5~6~.~6-----------·~81.,....2,._ 

Source: Compiled from official statistics of the U.S. Department of Commerce 
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Product: Buttons, acrylic and/or polyester resins 

HS item No. 
9606.21.40 

u.s. imports for consumption, by principal sources 1981, 1983, 1985, and 1986 

s~urce 

Italy •••••••••••• 
Taiwan ••••••••••• 
Japan •••••••••••• 
Thailnd •••••••••• 
Hg.Kong •••••••••• 
Kor.Rep •••••••••• 
Spain .•••••••.••• 
Nethlds •••••••••• 
U King ••••••••••• 
France ••••••••••• 
switzld •••••••••• 
FR Germ •••••••••• 
N;ger .••••••••••• 
Phil R ••••••••••• 

1981 

1,950 
- 28 

1, 718 
257 

11 

23 
183 
100 

56 
40 
64 

1983 

Value (1,000 dollars> 

1,641 
70 

1,664 
383 

12 
1 

112 
159 

57 
29 
48 
94 

1985 

1,684 
404 
964 
853 
542 

186 
120 

71 
66 
63 
38 

1 

1986 

1,774 
1,615 

969 
907 
368 
286 
217 
145 
126 
101 

63 
45 
30 

9 5 27 
All other total •• ___ _..6=5 ______ 1~7~7..._ _____ ~1~1~0 _______ 4~8=-

Total •••• -•••• ___ 4._..,_.,5..,,1~1 _____ .;;:;.4"'4~5:..9..._ ____ _.s,..,~1~0..._7 ____ --:6:..r._7...,2=5=-

GSP total •••• ___ -~3~0~7 _____ __,5:..6:..6=------~1~r~8~6~2 ____ __,3~r...,2~4~4._ 

Percent 

Italy............ 43.2 36.8 33.0 26.4 
Taiwan........... 0.6 1.6 7.9 24.0 
Japan............ 38.1 37.3 18.9 14.4 
Thailnd.......... 5.7 8.6 16.7 13.5 
Hg.Kong.......... 0.3 0.3 10.6 5.5 
Kor.Rep •••••• ~... 0.0 o.o o.o 4.3 
Spain............ 0.5 2.5 3.7 3.2 
Nethlds.......... 4.1 3. 6 2. 4 2. 2 
U King........... 2.2 1.3 1.4 1.9 
France........... 1.3 0.7 1.3 1.5 
Switzld.......... 0.9 1.1 1.2 0.9 
FR Germ.......... 1.4 2.1 0.7 0.7 
Niger............ 0.0 0.0 o.o 0.5 
Phil R........... O.Z 0.1 0.0 0.4 
All other tata1 •• ___ ~1~·&5 _____ .._;4~·~0~-----~2~·~2 _____ __,0~·~7._ 

Tota1 •••••••• __ ~1uo~o~·~o _____ 1.o~o~·~o~----~1~0~0~·~0 _____ 1.o~o~.~o._ .. 
GSP total •••• ___ ~6~-~8~-----1~2~·~7'--------z3~6~·~'------4~8~·u2~ 

source: compiled from official statistics of the u.s. Department of commerce 
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Sch. B no: 7450540 

Product: Buttons, acrylic and/or polyester resin 

HS item No. 
9606.21.40 }/--Con. 

U.S. exports of domestic merchandise by principal markets, 1981, 1983, 1985, 1986. 

Source 1981 1983 1985 

Quantity (thousands; 

Hong Kong ......•...•••••••••.. 675 l, 189 1, 151 
Taiwan ••••••••••.•.••••.•..•.• 72 92 321 
Mexico .....•..•.•..••.••.•.... 38 40 545 
Korea, South ..••....•........• 44 67 101 
Canada .........•...••......••• 299 410 441 
Gennany, West ..•...••.•......• 1 3 51 
Dominican Republic ....•••..•.• 78 74 127 
Philippines •••.•••.••••••.••.. 37 62 50 
China ••..•••••••••.••••••..... 5 20 26 
All other tota 1 •.•..••••••..•• 597 590 653 

Total ..•••••••.•.•••...... 1,845 2,548 3,467 

Percent 

Hong Kong •....••....•.••...... 37 47 33 
Taiwan •...••.••••.•...••••...• 10 4 9 
Mexico ...•.....•.•....•......• 2 2 16 
Korea, South •.••••.••••••.•••• 2 3 3 
Canada ...•..••••.•.••......... 16 16 13 
Gennany, West .••••.•.......... fl 'fl 2 
Dominican Republic •..........• 4 3 4 
Philippines ••.••••.••......... 2 2 1 
China .•••••...•.......•......• fl fl fl 
All other to ta 1 •....•.•••.•.•. 32 23 19 

Tota 1 .....•••..••.••...... 100.0 100.0 100.0 

Source: Compiled from official statistics of the U.S. Department of Conmerce. 
JI The Schedule B allocation for item 740.0540 is 100 percent. 
fl Less than 0.5 percent. 

1986 

gross) 

1,078 
126 
851 

87 
172 
81 

157 
45 
32 

659 
3,287 

33 
4 

26 
3 
5 
3 
5 
1 
1 

20 
100.0 



10 

Sch. B no: 7450540 

Product: Button, acrylic and/or polyester resin 

U.S. exports for consumption, by principal sources 1981, 1983, 1985, 1986. 

Source 1981 

Hong Kong .••••••••••.•..•.•.•• 1,341 
Taiwan........................ 166 
Mexico .•.....••.••••••••.••••. 111 
Korea, South.................. 145 
Canada........................ 433 
Gennany, West. • • . • . . . • • • • . • • • • 2 
Dominican Republic............ 48 
Phi l i pp i nes • • . • • • • • • • . . . . • . . . • 98 
China......................... 11 
Total other................... 814 

Tota 1 • • • • • • • . • • . • . . . . . • . • • 3, 168 

Hong Kong • • . • • • • • • • . . . . . . . . . . . 42 
Taiwan........................ 5 
Mexico........................ 4 
Korea, South.................. 5 
Canada........................ 14 
Gennany, West. • • . • • • • • • • • . . • . . 'l/ 
Dominican Republic............ 2 
Philippines................... 3 
China •.••.••..••.••. ·.••..•.... 'l:_I 
Tota 1 other. . • . . . . . . . . . • . . . • • • 26 

Total ...•••••.••••••...... 100.0 

Value Cl 000 dollars) 

1983 1985 

Value (1 000 dollars) 

2,380 
191 
70 

359 
661 

8 
41 

281 
71 

843 
4,904 

49 
4 
2 
7 

14 
'l,.I 
'l/ 

6 
1 

17 
100.0 

2,609 
729 
317 
346 
682 

24 
156 
163 
85 

993 
6, 104 

Percent 

43 
12 
5 
6 

11 

'l:.I 
3 
3 
1 

16 
100.0 

HS item No. 
9606.21.40 Jl~Con. 

1986 

2,449 
432 
429 
273 
268 
151 
142 
117 
95 

976 
5,332 

46 
8 
8 
5 
5 
3 
3 
2 
2 

18 
100.0 

Source: Compiled from official statistics of the U.S. Department of Conmerce. 
ll The Schedule B allocation for item 740.0540 is 100 percent. 
'l:_I Less than 0.5 percent. 



Ball-point Pens 

I. Introduction 

Col. 1 rate of duty: 0.8¢ ea. + 5.4% ad val (1986 AVE 11%) 
Type of action proposed (check one): 

Addition of GSP: _x_ 
Removal from GSP: 
Country graduation: 
Competitive-need-limit waiver: 

Non-eligible GSP countries: None 
Current competitive-need-limit waivers: None 
Current "sufficiently competitive" designation: None 
U.S. production on Jan. 3, 1985? Yes _x_ No __ _ 

HS item No. 
9608. 10 ll 

Oescription and uses: This digest covers ballpoint pens. The writing point of a 
ballpoint pen has a small steel ball which rotates in a socket and inks itself by 
contact with an inner magazine of ink. 

II. U.S. market profile 

Item 

Number of U.S. producers (number of firms) .... . 
Total U.S. employment (thousand employees) .... . 
U.S. shipments (thousand dollars) ........•..... 
U.S. exports (thousand dollars) ..........•..... 
U.S. imports (thousand dollars) ............... . 
U.S. consumption (thousand dollars) ......•..... 
Import to consumption ratio (percent) ....•..... 
Capacity ut i 1i zat ion (nearest 10 percent") •..... 

1981 

200 
**9 

**356,400 
52,010 
24,416 

**328,799 
7 

80 

1983 

200 
**9 

*362,340 
29,547 
28,806 

362, 193 
8 

90 

1985 1986 

175 **175 
**9 **9 

396,400 *432,000 
21,781 19,932 
58,509 78,544 

433, 124 $490,658 
14 *16 
80 *80 

Percentage 
change, 
1986 versus 
1981 

-12 
0 
21 

-62 
222 

49 

Comment: U.S. manufacturers of writing instruments, of which ballpoint pens comprise a 
substantial share, report that the industry has been able to recover from the adverse 
effects it experienced from the recession of the early 1980's. However, the U.S. market 
for writing instruments is highly competitive. U.S. producers face especially strong 
competition from Japanese producers who have succeeded in selling many low cost, high 
quality and innovative writing instruments to the United States. GSP imports generally 
fill the low-cost and lower quality sector of the market. During 1981-86, the average 
unit value of imports from Japan fell from $0.30 to $0.23, and the average unit value of 
imports from GSP countries dropped from $0.43 to $0. 17, both of which contributed to the 
increased share of the U.S. market accounted for by imports. 

ll Probable effects advice for these or closely related products on the basis of the TSUS 
nomenclature is contained in the Digest for TSUSA item No. 760.0520 



Ill. GSP import situation, 1986 ll 

lt~ Imports 

Tota 1 .••••••••••.•..•...... 343,619 
Imports from GSP countries: 

Total ••••••••••.••....• 69,638 
Taiwan •••..••.••.••...• 31, 150 
Hong Kong .••••••••....• 12,442 
Korea •••••••••••••••••• 6,941 
Mexico •...•••.•.•....•• 14,261 

Total •••••••••••••••••.•.•• 78,543 
Imports from GSP countries: 

Tota 1 •••••••••••••.•••• 11,854 
Taiwan .•.••• :. •..••..••• 6,585 
Hong Kong ••.•••••..•.•. 2,459 
Korea •.•..•••••.•.....• 1, 106 
Mexico ••••••••••••••••• 993 

2 

Percent of 
total imports 

(Quantity 

100 

20 
9 
4 
2 
4 

HS Hem No. 
9608. 10--Con. 

Percent of GSP Percent of 
imports U.S. consumption 

(l,000 pens) 

70 

100 14 
45 6 
18 3 
10 l 
20 3 

Value (thousands) 

100 16 

15 100 2 
8 56 l 
3 21 . '!/ 
l 9 'fl 
l 8 ?/ 

fiot~.-The countries shown in the table include the top four GSP suppliers in 1986. 
ll Thailand, the petitioner, is a minor supplier of these products. Imports of 
ballpoint pens from Thailand totalled less than 1/10 percent of all U.S. imports in 1986. 
fl Less than 0.5 percent. 
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IV. Competitiveness profiles, GSP suppliers 

fOl'flRetitiveness of Taiwan for all digest products 
Ranking as a U.S. import supplier, 1986.................. 2 
Price sensitivity: 

Can production in the country be easily expanded or 

HS item No. 
9608. l 0-Con. 

contracted in the short tenn? ......•.•••.•.••••.•••••... Yes _x __ No 
Does the country have significant export 

markets besides the United States? ....••.....•..•...••.• Yes _x __ No 
Could exports from the country be readily 

redistributed among its foreign export markets? ••.•.•••• Yes _x __ No 
Price sensitivity of import supply •••••••.•.•• High _x __ Moderate __ Low __ _ 
Can the U.S. purchaser easily shift among this 

and other suppliers? •••.••.••.............•.••.•.•.••.•• Yes _x __ No __ 
Price sensitivity of U.S. demand •••.....•.•.•. High _x __ Moderate __ Low __ 

Price level compared with: 
U.S. products •...•.....•••••.•.••...........•.• Above __ Equivalent __ Below _x_ 
Other foreign products .••..•••••.•••.•.••...•.. Above __ Equivalent __ Below _x_ 

Quality compared with: 
U.S. products •....••..••.•..••••.••.........•.. Above __ Equivalent ___ Below _x __ 
Other foreign products ....••.•••.•••••.•.•....• Above __ Equivalent __ Below _x __ 

Conment: U.S. imports of ballpoint pens from Taiwan are generally sold in the lower end 
of the_ market. The average unit value of imports from Taiwan was $0.21 in 1986 compared 
with $0.23 for imports from Japan. 

Competitiveness of Hong Kong for all digest products 
Ranking as a U.S. import supplier, 1986.................. 5 
Price sensitivity: 

Can production in the country be easily expanded or 
contracted in the short tenn? ..•••••.•••••••••.•••••.•.. Yes _x __ No 

Does the country have significant export 
markets besides the United States? ••.••••••••••••••••.•• Yes _x_ No 

Could exports from the country be readily 
redistributed among its foreign export markets? ..••....• Yes _x __ No 

Price sensitivity of import supply ••••..••.••• High _x_ Moderate __ Low __ 
Can the U.S. purchaser easily shift among this 

and other suppliers? ••••...•.••••.•••.••••••.••...•..... Yes _x __ No __ 
Price sensitivity of U.S. demand ..•.•....•.•.. High _x __ Moderate __ Low __ 

Price level compared with: 
U.S. products •••••....••••••••••••.•...•..•.... Above __ Equivalent __ Below _x __ . 
Other foreign products ••.•...•.............••.• Above __ Equivalent __ Below _x __ 

Quality compared with: 
U.S. products ••.•.....•.••••••••..•.........•.. Above __ Equivalent __ Below _x __ 
Other foreign products ..••...••.••••••••....... Above __ Equivalent __ Below _x __ 

Conment: U.S. imports from Hong Kong are generally sold in the lower end of the 
market. The average unit value of imports from Hong Kong was $0.20 in 1986 compared 
with $0.23 for Japan. 
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V. Position of interested parties 

HS item No. 
9608. lO~Con. 

Petitioner.~Both the Government of Singapore and the Government of Thailand seek 
continuation of the GSP eligibility for items entering under TSUS item 668.42, other 
electrical articles, n.s.p.f. Among the articles which enter under TSUS 688.42 are 
writing instruments containing watch modules. A published concordance of TSUS nunbers 
with HS numbers erroneously allocated a portion of item 688.42 to HS 9608. 10. The 
principal TSUS number allocated to HS 9608. 10 is 760.0520. Although the governments of 
Singapore and Thailand cite TSUSA item 760.0520 in their petition, they have only a 
passing interest in the GSP status for the item. 

Support.~Russ Berrie & Co., Inc., Oakland, New Jersey, and an importer, supports the 
extension of GSP eligibility to ball-point pens. The canpany believes that U.S. 
producers of ballpoint pens are canpetitive in the world market and that the industry 
would not suffer significant injury. It states that duty savings would be passed on to 
custaners, resulting in increased sales and employment. 



[Probable economic effects advice deleted] 



HS number: 9608. 10.00 
Product: Ball-point pens 
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HS item No. 
9608. 10-Con. 

U.S. imports for consumption, by principal sources 1981, 1983, 1985, 1986 

Source 1981 1983 1985 1986 

Quantity (1,000 pens) 

Japan •••••••••••••••••••••••• 42,670,976 74,663,873 184,798,340 218,497,000 
Tai wan, •••••••••••••••••••••. 3,301,457 4,850,329 18,091,540 31, 149,946 
West Gennany ••••••••••••••••• 930,339 2,379,915 9,019, 124 10, 164,247 
lta 1 y •••••••••••••••••••••••• 8,529,673 5,651,004 18, 116,204 27,222,662 
Hong Kong ••••••.•••••••••••••• 8,454,061 ll ,012,631 9,049,728 12,442,007 
France .•..••••••••••••••••••• 4,084,621 3,656,928 3,403,924 4,844,204 
Switzerland •.•••••••••••••••• 57,545 48,484 948,689 2,360,389 
Spain •••••••••••••••••••••••• 236,501 1,621, 762 2,601,565 5,989,873 
Korea •••••••••••••••••••.•••• 1,222,955 2,002,576 3,535, 191 6,941,252 
Mexico .•••••••••••••••••••••• 59,410 338,674 2,636,614 14,265,710 
Denmark •••••••••••••••••••••• 2,323,368 1,622,360 1,715,684 1, 744,494 
Brazi 1 ••••••••••••••••••••••• 70,607 1,984 36,646 1,894,975 
China •••••••••••••••••.•••••• 65,698 887,860 . 831,566: 1,052,423 
All other total •••••••••••••• 1,337 ,076 3,788,391 3,909,025 5,099,907 

Tota 1 •••••••••••••••••••• 73,344,280 ll2. 526, 771 258,693,840 343,669,089 

GSP total •••••••••••••••. 13,442. 165 18,935,787 34,367,853 69,637,383 

Percent 

Japan •••••••••••••••••••••••• 58.2 66.3 71.4 63.6 
Taiwan ••••••••••••••••••••••• 4.5 4.3 7 .0 9. 1 
West Gennany ••••••••••••••••• 1.3 2. 1 3.5 3.0 
lta 1 y •••••••••••••••••••••••• 11.6 5.0 7 .0 7.9 
Hong Kong •••••••••••••••••••• 11.5 9.8 3.5 3.6 
France ••••••••••••••••••••••• 5.6 3.2 1.3 1.4 
Switzerland •••••••••••••••••• 0. 1 0.0 0.4 0.7 
United Ki ngdan ••••••••••••••• 
Spain •••••••••••••••••••••••• 0.3 1.4 1.0 1. 7 
Korea ••.••••••••••••••••••••• 1.7 1.8 1.4 2.0 
Mexico .•••.•••••••••••••••••• 0. 1 0.3 1.0 4.2 
DeMlilrk •••••••••••••••••••••• 3.2 1.4 0.7 0.5 
Brazi 1 ••••••••••••••••••••••• 0. 1 0.0 0.0 0.6 
China •••••••••••••••••••••••• 0. 1 0.8 0.3 0.3 

.All other total •••••••••••••• 1.8 3.4 1.5 1.5 

Tota 1 •••••••••••••••••••. 100.0 100.0 100.0 100.0 

GSP total •.•••••••••••••• 18.3 "16.8 13.2 20.3 

Source: Canpiled fran official statistics of the U.S. Department of Caimerce. 
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HS Hem No. 
9608. 10---Con. 

U.S. ;mports for consumpt;on, by pr;ncipal sources 1981, 1983, 1985, 1986 

Source 1981 

Japan ••.••..••••••••.•••••••• 12,641 
Ta;wan ...••••••••••.••••••••. 1,993 
West Gennany ••••••••••••••••. 977 
Italy •••••••••••••••••••••••• 1,471 
Hong Kong ••••••••••••••••••.• 3,262 
France •••••••••••••••••••••.• 1,947 
sw;tzerland ..•.••••••••••••.• 72 
Spa; n ••.•••.•••••••.•••.••••• 142 
Korea ••..••..••••••.••••••••. 374 
Hex;co ••••.••••••••.•••••••.• 15 
Denmark ••••.•••••••.•••••••.• 762 
Braz; 1 •••••••••••••.•••••••.• 48 
ch;na •••••••• ; ••••••••••••••• 9 
All other tota 1 •••••••••••••• 702 

Tota 1 ••.••••••••••••••.•• 24,415 

GSP total ••••••.••••••••• 5,767 

Japan •.•.••.•••••••.••••••••• 51.8 
Ta;wan •••••.•••••••••••••••.• 8.2 
West Gennany; •••••••••••••••• 4.0 
Italy ••••••••••••••.••••••.•• 6.0 
Hong Kong ••••••••••.••.••••.. 13.4 
France •••••.••••.•••••••••..• 8.0 
sw; tzer 1 and •••••••••••••••••• 0.3 
Spa; n •••••••••••••••••••••••• 0.6 
Korea •••••••••••••••••••••.•• 1.5 
Mexico •••••.•••••••.••••••.•• 0. 1 
Oervnark •••••••••••••••••••••• 3. 1 
Brazi 1 •••••••••••••.••.••••.• 0.2 
China ••••••.•••••••.••••••••• 0.0 
All other total •••••.•••••••• 2.8 

Total ••.••••.••••••••••.• 100.0 

GSP total ••••••••••••••.• 23.6 

1983 1985 

Value Cl 000 dollars) 

17 ,285 
1, 706 
1,360 

908 
2,868 
1,041 

79 
382 
372 

73 
522 

114 
2 087 

28,806 

5,096 

60.0 
5.9 
4.7 
3.2 

10.0 
3.6 
0.3 
1.3 
1.3 
0.3 
1.8 
0.0 
0.4 
7.3 

100.0 

17. 7 

38,236 
4,051 
4,363 

346 
682 

24 
156 
85 

156 
163 
85 

163 
94 

476 
59,509 

6, 773 

Percent 

65.4 
6.9 
7.5 
4.2 
2.8 
2.2 
1. 1 
0.8 
1. 1 
0.6 
1.0 
0.0 
0.2 
1.0 

100.0 

11.6 

Source: Compiled from off;c;a1 stat;st;cs of the U.S. Department of Commerce. 

1986 

49,501 
6,585 
5,356 
4,709 
2,459 
1,741 
1,594 
1, 111 
1, 106 

993 
631 
467 
29~ 

1 983 
78,543 

11,854 

63.0 
8.4 
6.8 
6.0 
3. 1 
2.2 
2.0 
1.4 
1.4 
1.3 
0.8 
0.6 
0.4 
2.5 

100.0 

15. 1 
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HS item No. 
9608. 10-Con. 

U.S. exports of domestic merchandise, by principal markets 1981, 1983, 1985, 1986 

Source 

Canada ••••••••••••••••••••••• 
United Kingdom ••••••••••••••• 
Japan •••••••••••••••••.•••••• 
Italy •••••••••••••••••••••••• 
west Germany ••••••••••••••••• 
Cocos I •••••••••••••••••••••• 
Panama ••••••••••••••••••••••• 
Hong Kong •••••••••••••••••••• 
Netherlands •••••••••••••••••• 
France ••••••••••••••••••••••• 
Singapore •••••••••••••••••••• 
Republic South Africa •••••••• 
All other total ••••••••••••.• 

Tota 1 •••••••••••••.•••••• 

1981 

15,381,826 
3, 173,658 
3,916,225 
1,270, 165 
2, 771,986 
9,888,657 
2,031,088 
1,856,571 
2,080,886 
1,477 '799 
1,353,355 

946, 776 
37,298,335 
83,447,327 

1983 1985 

Quantity (1,000 pens) 

11,679,480 
4,058,300 
2,896,517 
1, 196, 141 

925,626 
4,031,473 

844,956 
1,560,001 
1,555,090 

537 ,586 
1, 136,953 
1,051,331 
8,267,567 

39,745,021 

4,948, 779 
4,050, 122 
1,~34,290 

28,208 
364,291 

2,307 ,832 
288, 134 

1,453 ,045 
1,202,031 

337,333 
815,085 
780,526 

4, 709,066 
23. 118, 742 

1986 

6,047,466 
2,706,051 
1,882,904 
1,219,361 
1,211,593 

916,967 
822,671 
691,522 
478,209 
436,395 
395,47.1 
387,564 

4,405,353 
21 ,561 .527 

GSP tota 1 • • • • • • • • • • • • • • • • =-37,_.,=9;::;..54.;..1•....;.;45...,3'-----"12=·=5-=-7-'-'1 '""'9.:;.:52=------=7 ....... ..:;.::15:;.;::0"'", 0...,5=9 __ ......:.5-....:, 7-'4..:..1.z.::0=06"'----

Percent 

Canada....................... 18.2 29.4 21.4 28.6 
United Kingdon............... 3.8 10.2 17.5 12.6 
Japan........................ 4.7 7.3 7.9 8.7 
Italy.~...................... 1.5 3.0 0.1 5.7 
west Germany................. 3.3 2.3 1.6 5.6 
Cocos !...................... 11.9 10.1 10.0 4.3 
Panama ..••• .'................. 2.4 2. 1 1.2 3.8 
Hong Kong.................... 2.2 3.9 6.3 3.2 
Netherlands.................. 2.5 3.9 5.2 2.2 
France....................... 1.8 1.4 1.5 2.0 
Singapore.................... 1.6 2. 9 3 .5 1.8 
Republic South Africa........ 1. 1 2.6 3.4 1.8 
A 11 other tota 1. • • • • • • • • • • • • • __:44:..;:..:... 7:....__ ____ _.!:::20~·:.:8:....__ ___ .-....::2=..0 ·:..:4:....__ ___ .-....::::2=-0 :..:· 4:....__ __ _ 

Tota 1 • • • • • • • • • • • • • • • • • • • • _.:.:10::.::0~. 0~----~10::..:0:..:.·.:::..0 ____ 1.:..:0:.:.0:..:. 0:....__ ___ _.1.:;.:00:..:·.=.0 ___ _ 

GSP tota 1 • • • • • • • • • • • • • • • • __:4!:5~. 5~----~3..:..;1.:..:6:....__ ___ __:3=..0 ·:..::9:___ ___ --=2=-6:..:. 6:....__ __ _ 

Source: Compiled from official statistics of the U.S. Department of Cannerce. 
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HS item No. 
9608. 10-Con. 

U.S. exports of domestic merchandise, by principal markets 1981, 1983, 1985, 1986 

Source 

Japan ...•...••.••••.•••••.... 
Canada ........••.•••.••••••.• 
United Kingdom .•••.••••••.... 
Hong Kong .. ; ...••••.••••..••. 
Cocos I ••..••••••.•.••••..... 
Singapore ...••••••••••••..•.• 
Panama ..•.•.•.•••••••••••.•.. 
West Germany •...•.....•.•.... 
Italy .•.......••.•..••••••••• 
Netherlands ••....•........... 
France ..•.......•......••••.. 
Republic South Africa •..•.•.. 
All other total .••.•...•..... 

Tota 1 ....•..••..••.••.•.. 

1981 

6,033 
4,710 
2,334 
4,997 
2,905 
2, 196 
1,621 
2,330 
1,094 
l ,079 

910 
845 

18,964 
52,018 

1983 1985 

Value (1 000 dollars) 

3,855 
4, 116 
1,969 
3,798 
1, 779 
2,090 

654 
481 
438 
456 
346 
582 

8,982 
29,546 

3,201 
4,224 
3,294 
1,020 
1,552 

733 
423 
281 

57 
329 
262 
374 

6,030 
21. 780 

1986 

3,951 
3,590 
2,477 
1,065 

820 
699 
652 
546 
475 
381 
310 
255 

4, 701 
19,922 

GSP tota 1 • • • . • • . . . • • . • . . • =23::;..i''-"'8=83"-------"""12""',"""1=85"-----...;:;6~, 5~7"'""7 ____ ..;..6;i.;::,3=6.._1 ----

Percent 

Japan........................ 11.6 13.0 14.7 19.8 
Canada....................... 9.1 13.9 19.4 18.0 
United Kingdom............... 4.5 6. 7 15.1 12.4 
Hong Kong.................... 9.6 12.9 4.7 5.3 
Cocos I...................... 5.6 6.0 7. 1 4. 1 
Singapore.................... 4.2 7.1 3.4 3.5 
Panama •. -.•••••••••.•..••••••• 3.1 2.2 1.9 3.3 
West Germany................. 4.5 1.6 1.3 2. 1 
Italy........................ 2.1 1.5 0.3 2.4 
Netherlands.................. 2.1 1.5 1.5 1.9 
France....................... 1.8 1.2 1.2 1.6 
ReJ>ubllcSouthAfrica........ 1.6 2.0 1.7 1.3 
A 11 other tota 1. • • • . • • . • • • • • . ---'3""'6 ...... 5"-------=30..._.'"""4"------=2 .... 7 • ...,,7 ____ -=2 .... 3 ..... 6 ___ _ 

Total • • . • . • . • . . . . . • . . . . . . --'-'10""'0 ...... 0"--____ _.1 ..... 0..._0 ..... 0 ____ _.1 ...... 0 ...... 0 ..... O _____ l...._0_0 .__,O ___ _ 

GSP tota 1................ --=5=5..:...4..:.._ _____ 4.:..:1~. 2=------=3--0.'""2'-'-----3"-1;...;.."""9 ___ _ 

Source: Compiled from official statistics of the U.S. Department of Conmerce. 






